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WELCOME

What is Connect4Climate

Connect4Climate is a global partnership program launched by
the World Bank Group and the Italian Ministry of Environment,
Land and Sea together with the German Federal Ministry for
Economic Cooperation and Development, that takes on climate
change by promoting solutions and empowering people to act.

Connect4Climate is the flagship program of the Communication
for Climate Change Multi-Donor Trust Fund of the World Bank
Group, which aims to raise awareness for climate action,
promote commitment among the public, private sector and
policy-makers for a rapid transition to a low-carbon resilient
future, and build coalitions to further advocacy efforts and
support sustainable development.

Connect4Climate community connects about 500 partners
around the world including civil society groups, media networks,
international organizations, academic institutions, youth groups,
and the private sector.

Connect4Climate stands for a community connecting for climate
action.
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WELCOME

Why a Guideline

The purpose of this guide is to provide a clear idea of how to
design elements for Connect4Climate. It sets the look, feel and
voice for Connect4Climate ensuring that all outputs / products
are consistent, strong and on-brand.

As we shift our strategy from awareness of climate change to
advocacy and commitment for ambitious transformative climate

action, we aim to inspire our community with a new look.

Where possible, we have included samples to give a solid idea of
how the new elements should look.

We hope you enjoy using this guide and designing for such an
inspirational initiative.
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CONNECTA4CLIMATE LOGO

Main version

The logo has been designed with

our original look in mind, while

advancing the global nature of our

community and ensuring alignment Y
with the World Bank Group. The (’"'A‘
Connect4Climate look has been ‘ @ CO N N ECT4 C LI M AT E
modernized and streamlined, while !_’
still staying true to our colors and

keeping the digital use of “4” as a

visual representation of the word

“for.” Connect4Climate stands for a

community connecting for climate

action.

Usage

Position, size, and colors, along
with the spatial and proportional
relationships of the logo elements,
are predetermined and should not Y
be altered. The mark can be laid out (""A‘

as a graphic symbol separately. The ‘ m CO N N ECT4 C LI M ATE
logotype, however, should always !_’

be used with the mark. To ensure

consistent representation of our | Mark Logotype

visual identity, always use high-

quality vendors and reproduction l L0 |
methods.
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CONNECTA4CLIMATE LOGO

Vertical Stack Version

There are three possible
configurations of the
Connect4Climate logo: Main
Horizontal, Vertical Stack and Mark
only. The logo may not be used in any

, \F
other configuration. (‘Y

Space and Size

Clear zone:
Refers to a distance of “0” as a unit PG

|
e (V) CONNECTACLIMATE
|

)

“0” equals the width of the letter “0”
found in the logotype.

Minimum size:
Refers to the smallest size at which <'4;

the C4C logo shall be reproduced to ‘f ECT

ensure its legibility. The minimum ‘ I ATE
~a

reproduction size is 0.4” (10mm) in
height.

Helght
" (10mm)

@) CONNECT4CLIMATE
["‘ »
L

ONNECT
CLIMATE
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CONNECTACLIMATE LOGO

Dont’s

As well as giving the logo enough

7=
space to breathe, there are some “‘ 4 CONNECT4 !".@ CONNECT4

others rules that have to be followed

»

4
to make sure that the logo keeps its
brand identity. ) )
Don't Don’t
Enlarge the mark or type elements Enlarge the mark or type elements
in relation to one another in relation to one another

w3 o5 CONNECT4
CONNECT4

Don't Don't
Alter the position of the mark Alter the alter the angle of the
elements

Non-color versions

The primary logo is best used PRI

on a plain white background. 4 m CO N N ECT4
Monochrome versions of the logo are ‘l

provided for backgrounds on which \

the primary logo is not readable.

(@) CONNECT4CLIMATE

(@) CONNECTACLIMATE
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TYPEFACES

Flama & Flama Condensed

Connect4Climate’s primary brand
fonts are Flama, Flama Condensed,
and Roboto. Only use the fonts
specified below. We recommend
that you purchase italics for each
weight.

Roboto

Connect4Climate’s primary brand
fonts are Flama, Flama Condensed,
and Roboto. Only use the fonts
specified below. We recommend
that you purchase italics for each
weight.
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Flama Basic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz - 12345678910

Flama Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz - 12345678910

Flama Condensed Light

ABCDEFGHIJKLMNOPQRSTUVWXY?Z
abcdefghijklmnopgrstuvwxyz - 12345678910

Flama Condensed Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz - 12345678910

Roboto Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz - 12345678910

Roboto Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz - 12345678910

Roboto Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz - 12345678910
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PALETTE

Primary

There are 9 colors used in the
Connect4Climate brand. Use only
these colors when designing assets
for the Connect4Climate brand. The
primary colors are different shades
of green.

Secondary

The secondary colors include a blue
and shades of gray.

CONNECT4CLIMATE - BRAND GUIDELINE

Hex: #A5CD39
RGB: 65, 80, 22
CMYK: 40, 0,100, 0

Hex: #5FBA46
RGB: 37,73, 27
CMYK: 70, 0,100, 0

Hex: #00A551
RGB: 0, 65, 32
CMYK: 85,16, 100, 3

Hex: #008B44
RGB: 0, 55, 27
CMYK: 90, 37, 96, 34

Hex: #005C30
RGB: 0, 36, 19
CMYK: 100, 0, 48, 64

Hex: #009DB9
RGB: 0, 62, 73
CMYK: 100, 15, 0, 27

Hex: #484848
RGB: 28, 28, 28
CMYK:0,0,0,72

Hex: #959595
RGB: 58, 58, 58
CMYK: 0, 0,0, 42

Hex: EOEOEO
RGB: 224, 224, 224
CMYK: 15,10,11,0

Hex: FFFFFF
RGB: 225, 225, 225
CMYK: 0,0,0,0
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LOGO USAGE

Partnership and Support

Connect4Climate is the flagship
global partnership program of
the Communication for Climate
Change Multi-Donor Trust Fund e
Y A PARTNERSHIP OF
of the.W<.)rId Bank Group. When . (A‘rm CONN ECT4CL| MATE ‘ WORLD BANK GROUP
associating Connect4Climate with ars
the World Bank Group it is either
“a partnership of” when referring
to Connect4Climate as the global

community or “supported by” when ("r“ y ‘ SUPPORTED BY

referring Connect4Climate as the ‘!@ CONN ECT4CLI MATE WORLD BANKGROUP
Trust Fund.

Donors

Connect4Climate is a global PS>

partnership program launched (‘f@ CO N N ECT4CLI M ATE
by the World Bank Group and the “

Italian Ministry of Environment, Land ~av
and Sea together with the German
Federal Ministry for Economic
Cooperation and Development,

that takes on climate change by @ w *
promoting solutions and empowering B o :
people to act. WORLD BANKGROUP  scursce zusmmensnser B ORLLATUTHADEL TERAITOROE LNARE

@ TN I
tion MINISTERO DELLAMBIENTE

WORLD BANKGROUP 572580 e

@) CONNECTACLIMATE
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LOGO USAGE

Support Logo

The Connect4Climate program
runs many initiatives, including
Film4Climate, Fashion4Climate,
Youth4Climate, Sport4Climate,
Music4Climate, Leaders4Climate,
Tech4Climate, Cities4Climate,
amongst others.

The Connect4Climate program also
hosts events and competitions,
which are created or presented by
the program.

The Connect4Climate program also
supports partner platforms, events,
campaigns and competitions.
These have included for example
All4TheGreen, Global Goals,
Innovate4Climate, Invest4Climate,
Hack4Climate, and more.

Support Logo Usage

Here is the Film4Climate logo

as an example of using the
Connect4Climate logo in support,
whereby Film4Climate is an Initiative
of the Connect4Climate program of
the World Bank Group.

CONNECT4CLIMATE - BRAND GUIDELINE

An initiative of

G) CONNECT4CLIMATE

<7,  (Created by

@ CONNECT4CLIMATE

Supported by

@) CONNECT4CLIMATE

FILM4CLIMATE

An initiative of

qr
A %) CONNECT4CLIMATE ‘ @wonm BANKGROUP
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INITIATIVES

Icons

Connect4Climate presents a
number of initiatives. With an @ MUSIC ﬂ YUUTH
emphasis on changing consumer

behavior and transforming sectors
Connect4Climate engages influential @ SPURT E' CITIES

and trend-setting industries like Film,
Fashion, Sport, Music, and Design,
to reach broad audiences and

advance sustainable practices within LEADERS 'Z\t‘:: INNUVATE

these industries. Connect4Climate
supports the power of youth to

change the world and works with oy Tof °_

leaders in businesses, cities and c FASHIUN TECH
regions, often recognizing them

as influencers. To advance the

climate agenda Connect4Climate a F".M @ INVEST
supports new technology, enhanced "

innovation, increasing investments
and city-level solutions and action.

Sub-logo example

Connect4Climate sub-logos for
initiatives, events and competitions
are designed by combining a
representative Icon with the
initiative, event or competition name
and underlining these with the F I L M 4 C L I M AT E
Connect4Climate and World Bank

Group logos. In certain conditions
the Sub-logo type will stand alone

without the Connect4Climate and
World Bank Group logos.

An initiative of

A W@ CONNECT4CLIMATE | (F) wortpBaNkoroup

€ FILM4CLIMATE
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BRAND ASSETS

Legacy & Alternative Marks

Connect4Climate retains its use of
the “legacy C4C mark” developed
with the launch of the global
partnership program in 2011. The
C4C shape reminds us of the infinity
sign, symbolizing our infinite points
of connection to advance climate
action and build a sustainable future.
In addition, an “alternative C4C mark”
has been developed for use in certain

design situations where a more < 'A ‘
’ —~

symmetrical design is required.
‘ @

C4C Drop, Square & 4

Legacy Mark

Alternative Mark

Brand assets have been carried
forward from the “legacy C4C mark,’
including the use of the “drop” from
the top of the mark and the “square”
as the center point of the mark.
Connect4Climate also consistently
uses the number “4” as a digital
shorthand for the word “for” to
underscore Connect4Climate’s
modern, international and action-
orientated perspective, that we are
“all for climate action.”

Legacy CAC Drop Legacy C4AC “4"

Legacy C4C Square
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BRAND ASSETS

Tree Mark

Connect4Climate developed the
“tree mark” to emphasize our
environmental roots, our global
outlook and our solutions-focused
nature to building a sustainable
low-carbon and resilient future.
The growth of “leaves” using the
Connect4Climate’s “drop” asset is
used to support our fundamental
believe that we need to re-green our
world, that we are all for the green.

Earth Mark

To represent Connect4Climate as

a global community connecting in
support of climate action, use of the
global map is applied throughout
Connect4Climate’s design work.

CONNECT4CLIMATE - BRAND GUIDELINE
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Secondary Tree Mark
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BRAND ASSETS

White Earth Mark

For use on color-based background
the White Earth Mark represents
Connect4Climate as a global
community connecting in support of
climate action.

Squared Earth Mark

The Earth Mark can be re-designed
for suitable situations or to highlight
a message through design. The
Squared Earth Mark was developed
with the message that we need to
look at how we manage our world in
a radically different way to advance
sustainability and address climate
change.
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DROP EXAMPLES

Film4Climate One-Pager

GROWING
we NETWORK

Connecting the creative industries to advance sustainable lfestyles

FILMACLIMATE

i Sapeiing

ABOUT : LOCATION :
FilméClimate is a global initiative of the World Bank Group's Next Pavilion Village
Coancct4Climate program, dedicated to bringing together International 4225
practitioners and supporters of visual storytelling to raise greater (Pantiero Side) and Doc
awareness of climate change and related social issues. while Corner “Palais-1"
1 overall
lifestyle changes.
% JOIN US!
filmaclimate + connect4climate.org - twitter/connect4climate Film4Climate@worldbank.org

———

DMH 8 ¢ X cnel

March for Earth Flyer

(i

PEOPLE’S MARCH
FOR THE EARTH

ROME * NOV 8 + 10:00 AM

United with Pope Francis for Universal Solidarity and Climate Action

MEDIA ADVISORY s Encycion “Frams B 3o Vou, >
s Moty o,
L o )
Roen 19y s dord
Sy Nowreaetm 200 O —.-
Vo 6600z
500 03 PO BERMOON T T COAOAENT, G COOOTICS! JO0C ¢ St e, 303 1 )
MEDIA CONTACTS SN A B PN BANOS 355 16 ¢ ¥ Croah 168

A Popo Francis ¢ot 0nus of 105t 53,00, e Lrgos o of PLamonty 10 work 8¢ 110k 60 A e 0o
mon Home', ¥ grrasmors

- Tre

ot Pty o 1m0 022678 e 6 ner 10 wors

Mchter g

Wi 8 R IG01 0230 ¢4 P30 1 ) 360500 o 31 GRS LK.
On Suncsy, Noveertee &0

INITALY o

ComnucaCimate

b 1000 AW

Ap0i ot T "Linsdaio S VEuge” Gt he Vicwr egn of Aoma.

10780223 §5. A0atot, 3 160 ST 60600 wh b0 alatio e paogit 15 ech S Pustr's Sauers, whiro Pge
The Hoy

8 25 50 ISR 00 8 5reen o8 9 Loucito 18030,

7 shemaon, .
A 2 "Lt 5 VNN, The EFOPA ] ORI 8 Concae 13109 ¢ 500 FAL
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INITIATIVES EXAMPLES

Website Banner

AN INCONVENIENT YOUTH : .
young voices on climate “Join young people around the
May 13th, 1:30pm - 3:00pm |8 I worid in celebrating the best
iviera H: i B

Doc Comer screening room, booth H8 possible version of our future.”

et & 2 X oo GROWING » NETWORK v sane. anomzre (M B

Initiative Flyer

sFimicimate (%) HeadersdCimate (2) #Sport4Climate ( dnovatin (€9)
= 4Climate =

LEARN INITIATIVES.

ADVOCACY INITIATIVES. o e e e emaonl oganizatons, acacemc

soutnagimate () [l #ashiontcimate musitcinate ) W wiiestinae @)

rreatol

YOUR OPPORTUNITY.
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EARTH MARK EXAMPLES

Film4Climate Poster

FILMA4C,

Uniting the film industry to inspire climate action
Advancing sustainability in films and visual storytelling

SEEING SOLVING ACTING WORLD

FILM4CLIMATE IS A GLOBAL INITIATIVE OF THE WORLD BANK GROUP'S CONNECT4CLIMATE PROGRAM DEDICATED T0
ADVANCING CLIMATE ACTION AND SUSTAINABILITY PRACTICES, AND THE INCLUSION OF ENVIRONMENTAL MESSAGES IN
FILMS AND CREATIVE VISUAL STORYTELLING IN ORDER TO ACHIEVE A LOW-CARBON RESILIENT WORLD. FILM4CLIMATE
COUNTS ON A GLOBAL NETWORK OF KNOWLEDGE PARTNERS FROM THE FILM INDUSTRY, WHO ARE COMMITTED TO
CLIMATE ACTION, ENVIRONMENTAL PROTECTION AND SOCIAL EQUITY.

#Film4Climate

www.connect4climate.org
connectéclimate

o | @ T %

Film4Climate Award Poster

FILM4CLIMATE

POST-PRODUCTION AWARD

.
IN RECOGNITION OF

(@) TAINABLE ¢ s"%
i@ gE\SIELOPMENT =«n'sALS

IN LOVING MEMORY

Donald Ranvaud Lucia Grenna

connecrscumare | @worosmaroe  AYFICG
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OTHER EXAMPLES

Connect4Climate T-shirt

- /fﬁt\ — B j -
e ) >
. ~
\\
@ G D x|\
V@CDMMECTLCUMATE /
\ i~ 54
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